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This book sets out the principles and practices of web design. It will help you understand what underpins web structure, design
conventions and best practice.It touches on almost every subject and gives you a complete overview and understanding to deliver
outstanding web design, leaving you to discover the areas you would like to specialise in and go on to build on these firm
foundations. This book is design focused, you will not find one line of code. It takes you through creative thinking, questioning the
brief, information architecture, navigation structures, front-end design, dealing with clients and best practice for file management.
Unlike a typical how to manual, the style is light, chatty and more like having a conversation with a bloke who knows his stuff. If
you want to master great website design and build process, and understand what makes them work, then this book is for you.
As musically creative as his performances are destructive, the Who's main man gets the full biographical treatment from his
childhood to his current role as a rock sage.
A comprehensive and accessible guide to passing the CASC, the MRCPsych practical examination.
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Looks at best practice website usability: takes the cream-of-the-crop of internationally known usable sites - eBay, BBC
News online, The Economist website, SynFonts, evolt.org and MetaFilter and lets the team behind each site explain their
design. Covers audience ID, user requirements and surfing methods, monitoring user feedback, etc.
"Twin sisters Claire and Poppy are accidental social media stars thanks to Mom going viral when they were babies. But
what happens when, as teens, they're expected to contribute by building their own brand?"-Not all of us get to work on multi-million corporate identity projects for airlines and huge conglomerates. If you are new to
the sector or honing your skills, this book is for people who have to tackle identity projects in the real world, then this is
for you. This is a broad introduction to identity design not branding dont worry, youll learn the difference.If you want
book that tells you how to do it, this is for you if you want a book about how other people have done it then this isnt
the book for you.
New York magazine was born in 1968 after a run as an insert of the New York Herald Tribune and quickly made a place
for itself as the trusted resource for readers across the country. With award-winning writing and photography covering
everything from politics and food to theater and fashion, the magazine's consistent mission has been to reflect back to its
audience the energy and excitement of the city itself, while celebrating New York as both a place and an idea.
Indianapolis Monthly is the Circle City’s essential chronicle and guide, an indispensable authority on what’s new and
what’s news. Through coverage of politics, crime, dining, style, business, sports, and arts and entertainment, each issue
offers compelling narrative stories and lively, urbane coverage of Indy’s cultural landscape.
A Practical Guide to Entrepreneurship is a comprehensive framework for the study of entrepreneurship. More than just another book on
enterprise, this is a step-by-step guide through the main issues faced by all new entrepreneurs, including: customers, profits, financial
management, raising finance, law, operations, taxation, employing staff, managing risk, developing the firm, leadership and a systematic
approach to growth. The book is complemented by insightful practical features, such as case studies, exercises, academic model summaries
and tips, to help students apply their understanding to the real world. Developed from Kogan Page's successful and long-running title,
Starting a Successful Business, A Practical Guide to Entrepreneurship is intended for those taking courses in entrepreneurship who wish to
study the subject academically whilst preparing a business plan for their own enterprise, whether for academic or real-world use, or both. A
range of support materials for students and lecturers is available, including over 350 PowerPoint slides covering the each chapter, a business
plan template, instructors' manual and budget figures.
Prepare to discover the most utterly unbelievable REAL facts about WWII . . . Did you know that onions were given as birthday presents in
WWII? Or that exploding camel dung was used as a weapon? Could a leaky toilet force a submarine crew to abandon ship? This is history
like you've never known it before! Ask yourself . . . Would you eat squirrel tail soup, cow's udders, or a carrot on a stick? Could you share
12.7cm of bathwater with your WHOLE family - for your weekly wash? If you were a spy, which gadgets and inventions would you choose?
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From flying tanks to Operation Toenail, read about the daring, tragic and heroic events that shaped one of the most influential conflicts in
modern times. With a bold design and colourful illustrations, picture the most amazing, and unbelievable, facts from this world-changing time.
Puffin and IWM (Imperial War Museums) are proud to be working together to educate and inspire young readers with tales from the past.
Puffin know that stories can take you anywhere. As one of the most beloved children's publishers, we aim to fire every young imagination.
Uncovering people's experiences during wartime, from the First World War to the present day, IWM is a family of five museums (IWM
London, Churchill War Rooms, HMS Belfast, IWM North, and IWM Duxford).
"Seven design projects, cast in the framework of a highly successful design philosophy, show the way toward originating inventive graphic
design from powerful, universal beginning points. The projects give fresh insight into design structure using primarily electronic tools for their
realization. The result is an integration of form and technique of a rare quality, designed to build confidence in one's own design ability,
independent of stylistic trends."--back cover.
By providing practical advice on all aspects of graphic design—from understanding basics to developing original concepts to creating finished
designs—Graphic Design School allows students to develop core competencies while understanding how these fundamentals translate into
new and evolving media. With examples from web, app, social media, magazines, websites and book, the Sixth Edition provides an overview
of the visual communications profession. A brand-new section on User Experience and User Interface Design, covers topics essential to
layout while heavily updated chapters on Designing for the Web and Mobile Apps tackle the latest technology and problem solving tools
needed to succeed. Topics covered include: color, typographic rules and typefaces, coding requirements, information architecture, file
organization, web design and layout, mobile device composition, app design, CMS, designing for social media, and SEO. Includes full color
illustrations throughout the book, as well as case studies, designer biographies, and student assignments for testing skills and concepts.
"Creating a garden doesn't need to be complicated." This is the promise from Adam Frost, BBC Gardeners' World presenter and winner of
multiple Chelsea Flower Show gold medals. Regardless of your experience or budget, with Adam's help and know-how, you can design your
dream garden, whether it's a small urban garden, a classic cottage garden, a suburban front garden, a low-maintenance space or a city roof
terrace. His practical, no-nonsense approach strips away complex garden design concepts and focuses on your needs and preferred garden
style to help you plan and build a garden that works for you. Starting right at the beginning, Adam takes you step-by-step through the whole
process, inspiring you with simple garden design ideas to tackle a full garden makeover or a simple revamp of just one part of your garden,
perhaps a tired herbaceous border, a neglected vegetable patch, the patio, or a water feature. Learn how to design a garden that reflects
your practical needs, lifestyle, budget, personality, soil, and climate. Build it yourself following the clear, uncomplicated, easy-to-understand
instructions that show you everything from laying turf to terraces, planting trees or building a raised bed or water feature. Enjoy gardening
month by month with Adam's simple checklist of what to do when to keep your garden in shape at every point throughout the year. How to
Create Your Garden is about designing an outside space that is real, achievable, and right for you.
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To do what no other magazine does: Deliver simple, delicious food, plus expert health and lifestyle information, that's
exclusively vegetarian but wrapped in a fresh, stylish mainstream package that's inviting to all. Because while
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vegetarians are a great, vital, passionate niche, their healthy way of eating and the earth-friendly values it inspires
appeals to an increasingly large group of Americans. VT's goal: To embrace both.
This book is practical and immediate, without being condescending or overly technical. It is like having a graphic design
mentor who will help you come up with ideas, develop your concepts, and implement them in a way that is engaging and
humorous. It gives readers the experience and ability that normally comes from years of on-the-job training. All of the
essential techniques of graphic design and its digital implementation are covered. Read this book and gain 25 years of
experience in how to think like a creative, act like a businessman and design like a god. This book is designed like a
notebook, with all the authors' tips and knowledge already inside. However, it also includes blank pages that allow the
user to personalize this reference book with specific notes that are relevant to his or her studio, suppliers or clients.
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