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Gives ratings, descriptions, and company information about Web pages produced by companies and corporations
Insiders' Guide to Tulsa is the essential source for in-depth travel and relocation information to this sophisticated Oklahoma city. Written by a local (and true insider), it offers a
personal and practical perspective of Tulsa and its surrounding environs.
Covers Internet connectivity, searching the Web, sending and receiving e-mail, technological advances, security and privacy, and recent software innovations.
The electronic age is bringing sweeping changes to entertainment and media of all kinds, including publishing, broadcasting and film. Multimedia, the Internet and other digital
media outlets for entertainment and information are being refined at a rapid rate. Media giants are merging and making big acquisitions. This book covers these exciting
developments and provides profiles on hundreds of leading firms in film, radio, television, cable, new media, and publishing of all types including books, magazines and
newspapers. It contains thousands of contacts for business and industry leaders, industry associations, Internet sites and other resources. You'll get in-depth profiles of nearly
400 of the world's top Entertainment & Media firms: our own unique list of companies that are the leaders in this field. Here you'll find complete profiles of the hot companies that
are making news today, the largest, most successful corporations in all facets of the Entertainment and Media Business, from broadcasters to film production companies, casino
operators to theme park companies, publishers of books and magazines to video game designers, and much more. Our corporate profiles include executive contacts, growth
plans, financial records, address, phone, fax and much more. This innovative book offers unique information, all indexed and cross-indexed more for each firm! Our industry
analysis section provides an exceptional discussion of business and market trends. The book includes statistical tables covering revenues for several industry sectors.
Purchasers of either the book or PDF version can receive a free copy of the company profiles database on CD-ROM, enabling key word search and export of key data.
A first edition, Insiders' Guide to Madison is the essential source for in-depth travel and relocation information to this thriving Wisconsin city. Written by a local (and true insider), this guide offers a personal
and practical perspective of Madison and its surrounding environs.
In an effort to increase its marketshare and threat to Windows NT, Oracle8 was ported to Linux in late 1998, opening the popular database to an additional 10 million Linux users worldwide. The availability of
Oracle8 enables current Linux users to deploy enterprise-class applications at low cost and provides an alternative to Microsoft Windows NT. This book covers that marriage of the most popular database and
the fastest growing operating system. * Complete coverage. Covers both Oracle8i and Oracle8i Lite, as well as Oracle Applications, Oracle Applications Server, and Oracle Developer * Organizations and
Oracle database administrators will be looking for information on Linux as is gets adopted - this book fits the bill * Covers two growth markets and fills a need for information not covered elsewhere
This second edition offers a comprehensive, up-to-date overview and analysis of cultural economics in the digital creative economy.
Discusses the future of interactive television and its impact on society.

You probably bought your TiVo so that you would never have to miss another baseball game, soap opera or Thursday night sitcom again. It's great at what it does and is much friendlier than
your VCR. But did you know that your TiVo is capable of so much more than recording your favorite programs? That is why Leo Laporte, a top voice in consumer technology, and Gareth
Branwyn, of Wired magazine, got together to bring you Leo Laporte's Guide to TiVo, a fun, light-hearted and in-depth look at TiVo and all that it is capable of. In this easy-to-follow guide, you
will learn remote control trickery, how to upgrade your TiVo hardware, how to add a CallerID display to your television and how to add web capabilities. Take control of your television destiny
with Leo Laporte's Guide to TiVo.
Gives advice on selecting appliances and AV equipment
Orange Coast Magazine is the oldest continuously published lifestyle magazine in the region, bringing together Orange County¹s most affluent coastal communities through smart, fun, and
timely editorial content, as well as compelling photographs and design. Each issue features an award-winning blend of celebrity and newsmaker profiles, service journalism, and authoritative
articles on dining, fashion, home design, and travel. As Orange County¹s only paid subscription lifestyle magazine with circulation figures guaranteed by the Audit Bureau of Circulation,
Orange Coast is the definitive guidebook into the county¹s luxe lifestyle.
This fifth edition of the successful Promotion and Marketing for Broadcasting, Cable, and the Web, 4ed takes an important, timely look at the newest media venue, the Internet. Under its new
title, Media Promotion and Marketing for Broadcast, Cable and the Internet, 5ed it takes a fresh look at the industry and the latest strategies for media promotion and marketing. The book
explores the scope and goals of media production from the perspectives of network and local television, cable, Internet and radio, including public broadcasting. Topics include: goals of
promotion; research in promotion; on-air, print, and Web message design; radio promotion; television network and station promotion and new campaigns; non-commercial radio and television
promotion; cable marketing and promotion; research and budgeting for promotion; syndicated program marketing; global and international promotion and marketing; and online marketing and
promotion.
Guide for newcomers/immigrants relocating to the United States. Helps newcomers explore and adjust to the USA. Includes consumer basics, communicating, navigating health care, legal,
and educational systems, finding a place to live, understanding US holidays, sports, and customs, and much more.
As the best-selling text in its market for more than thirty-five years, Broadcasting in America distinguishes itself by presenting electronic media both as products of contemporary social forces
and as social forces in their own right. This text will introduce you to the exciting changes taking place in electronic media. It will help you examine the emerging information infrastructure and
the accelerating convergence of various electronic media forms. It will also help you examine the role electronic media plays in many academic areas, ranging from economics to law, from
history to social science. You will find this industry more accessible as you experience broadcasting dually through the people and the products that have shaped the history of this medium
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and through your own experiences with broadcasting in your daily life.
This user-friendly book includes listings for more than 300 websites. It helps users focus their emergency planning efforts and find the critical information they need on the Internet and explains
how to use these resources to stay prepared and informed in a world increasingly vulnerable to the effects of disaster. Special features include a tour of Internet sites for emergency
management, a discussion of practical applications for the Internet, and a guide for deciding when to use an emergency web site to deal with a disaster.
Cincinnati Magazine taps into the DNA of the city, exploring shopping, dining, living, and culture and giving readers a ringside seat on the issues shaping the region.

Writing a book is hard enough. Publishing it shouldn't be. "Get Published Today " is the definitive guide to getting your book published. From New York publishing to eBooks to
self-publishing, this is the one comprehensive and insightful book that covers it all. Your Step-by-Step Roadmap to Publishing Success Tired of all those rejection letters? Find
out how millions of authors like you are erasing old barriers to get their books published. "Get Published Today " explores the entire publishing industry and shows you the
shortcuts and insider tips you need to successfully publish your book. We'll Teach You: How New York publishing really works How to get published in ninety days ... or less How
to jump on the eBook bandwagon Hundreds of publishing and marketing resources Here's What's Inside: A step-by-step guide to getting published, packed with strategies, tips,
and the secrets you need to know How to sell your book in the foreign market and make great money Savvy marketing tips and tricks to kick your marketing plan into high gear
About the Author Penny C. Sansevieri is an adjunct instructor at NYU, teaching self-publishing. She is also CEO of Author Marketing Experts, Inc., the leading marketing and
publicity company for publishers and authors.
The Media Handbook provides a practical introduction to the complete media planning and buying process. Emphasizing basic media planning and buying calculations along with
the practical realities of offering plan alternatives and evaluating the pl "This work is suitable for faculty who teach advertising, as well as students of advertising media planning."
CHOICE
Looks at the transformation of government policy since 1980 that has lead to changes in electronic media. The author argues that Washington policymakers must scrap the old
regulatory system and write a new policy script designed to guarantee a broadcast service that is free, and dedicated to serving Americans as citizens, not just as consumers.
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