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In this fascinating book, New Yorker business columnist James Surowiecki
explores a deceptively simple idea: Large groups of people are smarter than an
elite few, no matter how brilliant—better at solving problems, fostering innovation,
coming to wise decisions, even predicting the future. With boundless erudition
and in delightfully clear prose, Surowiecki ranges across fields as diverse as
popular culture, psychology, ant biology, behavioral economics, artificial
intelligence, military history, and politics to show how this simple idea offers
important lessons for how we live our lives, select our leaders, run our
companies, and think about our world.
Only The New Yorker could fetch such an unbelievable roster of talent on the
subject of man’s best friend. This copious collection, beautifully illustrated,
features articles, fiction, humor, poems, cartoons, cover art, drafts, and drawings
from the magazine’s archives. The roster of contributors includes John Cheever,
Susan Orlean, Roddy Doyle, Ian Frazier, Arthur Miller, John Updike, Roald Dahl,
E. B. White, A. J. Liebling, Alexandra Fuller, Jerome Groopman, Jeffrey Toobin,
T. Coraghessan Boyle, Ogden Nash, Donald Barthelme, Jonathan Lethem, Mark
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Strand, Anne Sexton, and Cathleen Schine. Complete with a Foreword by
Malcolm Gladwell and a new essay by Adam Gopnik on the immortal canines of
James Thurber, this gorgeous keepsake is a gift to dog lovers everywhere from
the greatest magazine in the world.
Told by the fifteen-year-old farmboy who is her companion, this story relates the
touching and sometimes terrible existence of Mamie Beaver, a retarded young
woman who is attempting to get over a legacy of child abuse and trauma.
Briefly looks at the magazine's history and design, shows sixty-five years of
covers, and lists the artists
You mean this place we go to five days a week has a history? Cubedreveals the
unexplored yet surprising story of the places where most of the world's work-our
work-gets done. From "Bartleby the Scrivener" to The Office, from the steno pool
to the open-plan cubicle farm, Cubedis a fascinating, often funny, and sometimes
disturbing anatomy of the white-collar world and how it came to be the way it isand what it might become. In the mid-nineteenth century clerks worked in small,
dank spaces called ocounting-houses.o These were all-male enclaves, where
work was just paperwork. Most Americans considered clerks to be questionable
dandies, who didn't do oreal work.o But the joke was on them- as the great
historical shifts from agricultural to industrial economies took place, and then
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from industrial to information economies, the organization of the workplace
evolved along with them-and the clerks took over. Offices became rationalized,
designed for both greater efficiency in the accomplishments of clerical work and
the enhancement of worker productivity. Women entered the office by the
millions, and revolutionized the social world from within. Skyscrapers filled with
office space came to tower over cities everywhere. Cubed opens our eyes to
what is a truly "secret history" of changes so obvious and ubiquitous that we've
hardly noticed them. From the wood-paneled executive suite to the advent of the
cubicles where 60% of Americans now work (and 93% of them dislike it) to a nottoo-distant future where we might work anywhere at any time (and perhaps allthe
time), Cubedexcavates from popular books, movies, comic strips (Dilbert!), and a
vast amount of management literature and business history, the reasons why our
workplaces are the way they are-and how they might be better.
How well can you decode the signs that permeate our daily lives? All of us,
consciously or not, constantly engage in the acts of reading and interpreting the
signs in the world around us. But how do we sharpen these skills, deepen our
awareness of meaning in a complex world, and ultimately reach our full potential
as university writers? This book answers the needs of students of composition,
culture studies, and literature, providing a process-orientated guide to analyzing
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"Vigorous, provocative... The Sack of Detroit is compelling, bold and stylishly
written." —Barbara Spindel, The Wall Street Journal A provocative, revelatory
history of the epic rise—and unnecessary fall—of the U.S. automotive industry,
uncovering the vivid story of innovation, politics, and business that led to a
sudden, seismic shift in American priorities that is still felt today, from the
acclaimed author of Hoover In the 1950s, America enjoyed massive growth and
affluence, and no companies contributed more to its success than automakers.
They were the biggest and best businesses in the world, their leadership revered,
their methods imitated, and their brands synonymous with the nation's
aspirations. But by the end of the 1960s, Detroit's profits had evaporated and its
famed executives had become symbols of greed, arrogance, and incompetence.
And no company suffered this reversal more than General Motors, which found
itself the main target of a Senate hearing on auto safety that publicly humiliated
its leadership and shattered its reputation. In The Sack of Detroit, Kenneth Whyte
recounts the epic rise and unnecessary fall of America's most important industry.
At the center of his absorbing narrative are the titans of the automotive world but
also the crusaders of safety, including Ralph Nader and a group of senators
including Bobby Kennedy. Their collision left Detroit in a ditch, launched a new
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era of consumer advocacy and government regulation, and contributed
significantly to the decline of American enterprise. This is a vivid story of politics,
business, and a sudden, seismic shift in American priorities that is still felt today.
A stunning collection of short stories originally commissioned by The New York
Times Magazine as the COVID-19 pandemic swept the world, from twenty-nine
authors including Margaret Atwood, Tommy Orange, Edwidge Danticat, this
year's National Book Award winner Charles Yu, and more. When reality is
surreal, only fiction can make sense of it. In 1353, Giovanni Boccaccio wrote The
Decameron: one hundred nested tales told by a group of young men and women
passing the time at a villa outside Florence while waiting out the gruesome Black
Death, a plague that killed more than 25 million people. Some of the stories are
silly, some are bawdy, some are like fables. In March 2020, the editors of The
New York Times Magazine created The Decameron Project, an anthology with a
simple, time-spanning goal: to gather a collection of stories written as our current
pandemic first swept the globe. How might new fiction from some of the finest
writers working today help us memorialize and understand the unimaginable?
And what could be learned about how this crisis will affect the art of fiction?
These twenty-nine new stories, from authors including Margaret Atwood, Tommy
Orange, Edwidge Danticat, Charles Yu, Rachel Kusher, Colm Toibin, and David
Page 5/31

Get Free Business Magazine The New Yorker All Publications Read View
Online And Free
Mitchell vary widely in texture and tone. Their work will be remembered as a
historical tribute to a time and place unlike any other in our lifetimes, and will offer
perspective and solace to the reader now and in a future where COVID-19 is,
hopefully, just a memory. Table of Contents: “Preface” by Caitlin Roper
“Introduction” by Rivka Galchen “Recognition” by Victor LaValle “A Blue Sky
Like This” by Mona Awad “The Walk” by Kamila Shamsie “Tales from the LA
River” by Colm Tóibín “Clinical Notes” by Liz Moore “The Team” by Tommy
Orange “The Rock” by Leila Slimani “Impatient Griselda” by Margaret Atwood
“Under the Magnolia” by Yiyun Li “Outside” by Etgar Keret “Keepsakes” by
Andrew O’Hagan “The Girl with the Big Red Suitcase” by Rachel Kushner “The
Morningside” by Téa Obreht “Screen Time” by Alejandro Zambra “How We
Used to Play” by Dinaw Mengestu “Line 19 Woodstock/Glisan” by Karen Russell
“If Wishes Was Horses” by David Mitchell “Systems” by Charles Yu “The
Perfect Travel Buddy” by Paolo Giordano “An Obliging Robber” by Mia Couto
“Sleep” by Uzodinma Iweala “Prudent Girls” by Rivers Solomon “That Time at
My Brother’s Wedding” by Laila Lalami “A Time of Death, The Death of Time”
by Julián Fuks “The Cellar” by Dina Nayeri “Origin Story” by Matthew Baker “To
the Wall” by Esi Edugyan “Barcelona: Open City” by John Wray “One Thing” by
Edwidge Danticat
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The New Yorker A Cosmopolitan World The New Yorker was launched in 1925, and offers
reporting, criticism, essays, fiction, poetry, humour, and cartoons. At the start, the founding
editor Harold Ross declared that the sophisticated magazine was not edited for the old lady in
Dubuque'. The New Yorker has published work from such acclaimed writers as John Cheever,
Roald Dahl, Alice Munro, Haruki Murakami, Vladimir Nabokov, J. D. Salinger, and Shirley
Jackson. From the very first issue, featuring the now iconic monocled dandy Eustace Tilley,
The New Yorker's covers have been unique and pointed. The striking and sometimes
controversial images from such artists as Peter Arno, William Steig, Saul Steinberg, JeanJacques Sempé, and Art Spiegelman remain as resonant as ever.
#1 New York Times Bestseller “THIS. This is the right book for right now. Yes, learning
requires focus. But, unlearning and relearning requires much more—it requires choosing
courage over comfort. In Think Again, Adam Grant weaves together research and storytelling
to help us build the intellectual and emotional muscle we need to stay curious enough about
the world to actually change it. I’ve never felt so hopeful about what I don’t know.” —Brené
Brown, Ph.D., #1 New York Times bestselling author of Dare to Lead The bestselling author of
Give and Take and Originals examines the critical art of rethinking: learning to question your
opinions and open other people's minds, which can position you for excellence at work and
wisdom in life Intelligence is usually seen as the ability to think and learn, but in a rapidly
changing world, there's another set of cognitive skills that might matter more: the ability to
rethink and unlearn. In our daily lives, too many of us favor the comfort of conviction over the
discomfort of doubt. We listen to opinions that make us feel good, instead of ideas that make
us think hard. We see disagreement as a threat to our egos, rather than an opportunity to
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learn. We surround ourselves with people who agree with our conclusions, when we should be
gravitating toward those who challenge our thought process. The result is that our beliefs get
brittle long before our bones. We think too much like preachers defending our sacred beliefs,
prosecutors proving the other side wrong, and politicians campaigning for approval--and too
little like scientists searching for truth. Intelligence is no cure, and it can even be a curse: being
good at thinking can make us worse at rethinking. The brighter we are, the blinder to our own
limitations we can become. Organizational psychologist Adam Grant is an expert on opening
other people's minds--and our own. As Wharton's top-rated professor and the bestselling
author of Originals and Give and Take, he makes it one of his guiding principles to argue like
he's right but listen like he's wrong. With bold ideas and rigorous evidence, he investigates how
we can embrace the joy of being wrong, bring nuance to charged conversations, and build
schools, workplaces, and communities of lifelong learners. You'll learn how an international
debate champion wins arguments, a Black musician persuades white supremacists to abandon
hate, a vaccine whisperer convinces concerned parents to immunize their children, and Adam
has coaxed Yankees fans to root for the Red Sox. Think Again reveals that we don't have to
believe everything we think or internalize everything we feel. It's an invitation to let go of views
that are no longer serving us well and prize mental flexibility over foolish consistency. If
knowledge is power, knowing what we don't know is wisdom.
A collection of The New Yorker‘s groundbreaking writing on race in America—including work by
James Baldwin, Toni Morrison, Ta-Nehisi Coates, Hilton Als, Zadie Smith, and more—with a
foreword by Jelani Cobb This anthology from the pages of the New Yorker provides a bold and
complex portrait of Black life in America, told through stories of private triumphs and national
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tragedies, political vision and artistic inspiration. It reaches back across a century, with
Rebecca West’s classic account of a 1947 lynching trial and James Baldwin’s “Letter from a
Region in My Mind” (which later formed the basis of The Fire Next Time), and yet it also
explores our current moment, from the classroom to the prison cell and the upheavals of what
Jelani Cobb calls “the American Spring.” Bringing together reporting, profiles, memoir, and
criticism from writers such as Chimamanda Ngozi Adichie, Elizabeth Alexander, Hilton Als,
Vinson Cunningham, Henry Louis Gates, Jr., Malcolm Gladwell, Jamaica Kincaid, Kelefa
Sanneh, Doreen St. Félix, and others, the collection offers startling insights about this
country’s relationship with race. The Matter of Black Lives reveals the weight of a singular
history, and challenges us to envision the future anew.
A boy who likes to wear his favorite clothes constantly, no matter what, leaves his smelly, blackand-white sneakers outside his tent during a campout and witnesses their effect on a passing
skunk.
This engrossing anthology assembles classic New Yorker pieces from a complex era
enshrined in the popular imagination as the decade of poodle skirts and Cold War
paranoia—featuring contributions from Philip Roth, John Updike, Nadine Gordimer, and
Adrienne Rich, along with fresh analysis of the 1950s by some of today’s finest writers. The
New Yorker was there in real time, chronicling the tensions and innovations that lay beneath
the era’s placid surface. In this thrilling volume, classic works of reportage, criticism, and
fiction are complemented by new contributions from the magazine’s present all-star lineup of
writers. The magazine’s commitment to overseas reporting flourished in the 1950s, leading to
important dispatches from East Berlin, the Gaza Strip, and Cuba during the rise of Castro.
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Closer to home, the fight to break barriers and establish a new American identity led to both
illuminating coverage, as in a portrait of Thurgood Marshall at an NAACP meeting in Atlanta,
and trenchant commentary, as in E. B. White’s blistering critique of Senator Joe McCarthy.
The arts scene is recalled in critical writing rarely reprinted, including Wolcott Gibbs on My Fair
Lady, Anthony West on Invisible Man, and Philip Hamburger on Candid Camera. Also featured
are great early works from Philip Roth and Nadine Gordimer, as well as startling poems by
Theodore Roethke and Anne Sexton, among others. Completing the panoply are insightful and
entertaining new pieces by present-day New Yorker contributors examining the 1950s through
contemporary eyes. The result is a vital portrait of American culture as only one magazine in
the world could do it. Including contributions by Elizabeth Bishop • Truman Capote • John
Cheever • Roald Dahl • Janet Flanner • Nadine Gordimer • A. J. Liebling • Dwight Macdonald
• Joseph Mitchell • Marianne Moore • Vladimir Nabokov • Sylvia Plath • V. S. Pritchett •
Adrienne Rich • Lillian Ross • Philip Roth • Anne Sexton • James Thurber • John Updike •
Eudora Welty • E. B. White • Edmund Wilson And featuring new perspectives by Jonathan
Franzen • Malcolm Gladwell • Adam Gopnik • Elizabeth Kolbert • Jill Lepore • Rebecca Mead
• Paul Muldoon • Evan Osnos • David Remnick Praise for The 50s “Superb: a gift that keeps
on giving.”—Kirkus Reviews (starred review) “[A] magnificent anthology.”—Literary Review
Named a Most Anticipated Book of Fall 2021 by The New York Times, USA Today, Vulture,
The Week, and more! “There’s some kind of genius sorcery in this novel. It’s startlingly
original, hilarious and harrowing by turns, finally transcendent. Watkins writes like an avenging
angel. It's thrilling and terrifying to stand in her wake.” —Jenny Offill, author of Dept. of
Speculation and Weather A darkly funny, soul-rending novel of love in an epoch of
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collapse—one woman’s furious revisiting of family, marriage, work, sex, and motherhood. Since
my baby was born, I have been able to laugh and see the funny side of things. a) As much as I
ever did. b) Not quite as much now. c) Not so much now. d) Not at all. Leaving behind her
husband and their baby daughter, a writer gets on a flight for a speaking engagement in Reno,
not carrying much besides a breast pump and a spiraling case of postpartum depression. Her
temporary escape from domestic duties and an opportunity to reconnect with old friends
mutates into an extended romp away from the confines of marriage and motherhood, and a
seemingly bottomless descent into the past. Deep in the Mojave Desert where she grew up,
she meets her ghosts at every turn: the first love whose self-destruction still haunts her; her
father, a member of the most famous cult in American history; her mother, whose native spark
gutters with every passing year. She can’t go back in time to make any of it right, but what
exactly is her way forward? Alone in the wilderness, at last she begins to make herself at home
in the world. Bold, tender, and often hilarious, I Love You but I’ve Chosen Darkness reaffirms
Watkins as one of the signal writers of our time.
The #1 New York Times bestseller. Over 3 million copies sold! Tiny Changes, Remarkable
Results No matter your goals, Atomic Habits offers a proven framework for improving--every
day. James Clear, one of the world's leading experts on habit formation, reveals practical
strategies that will teach you exactly how to form good habits, break bad ones, and master the
tiny behaviors that lead to remarkable results. If you're having trouble changing your habits, the
problem isn't you. The problem is your system. Bad habits repeat themselves again and again
not because you don't want to change, but because you have the wrong system for change.
You do not rise to the level of your goals. You fall to the level of your systems. Here, you'll get
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a proven system that can take you to new heights. Clear is known for his ability to distill
complex topics into simple behaviors that can be easily applied to daily life and work. Here, he
draws on the most proven ideas from biology, psychology, and neuroscience to create an easyto-understand guide for making good habits inevitable and bad habits impossible. Along the
way, readers will be inspired and entertained with true stories from Olympic gold medalists,
award-winning artists, business leaders, life-saving physicians, and star comedians who have
used the science of small habits to master their craft and vault to the top of their field. Learn
how to: • make time for new habits (even when life gets crazy); • overcome a lack of
motivation and willpower; • design your environment to make success easier; • get back on
track when you fall off course; ...and much more. Atomic Habits will reshape the way you think
about progress and success, and give you the tools and strategies you need to transform your
habits--whether you are a team looking to win a championship, an organization hoping to
redefine an industry, or simply an individual who wishes to quit smoking, lose weight, reduce
stress, or achieve any other goal.
"Rusty Brown is a normal, nerdy, bullied, disenfranchised Tweenage kid in Omaha, Nebraska
who is just trying to survive a regular junior high school day with his best friend Chalky White.
But in this deeply Ware-ian world, it won't be easy"-The Plague YearAmerica in the Time of COVIDKnopf
A sweeping and lively history of one of the most dramatic stories never told—of the greatest
railroad war of all time, fought by the daring leaders of the Santa Fe and the Rio Grande to
seize, control, and create the American West. It is difficult to imagine now, but for all of its
cloudy peaks and gorgeous coastline, the American West might have been barren tundra as
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far as most Americans knew well into the 19th century. While gauzy advertising promotions of
the West as a paradise on earth intrigued citizens in the East and Midwest, many believed the
journey too hazardous to be worthwhile—until 1869, when the first transcontinental railroad
changed the face of transportation. Railroad companies soon became the rulers of western
expansion, choosing routes, creating brand-new railroad towns, and building up remote
settlements like Santa Fe, Albuquerque, San Diego, and El Paso into proper cities. But
thinning federal grants left the routes incomplete, an opportunity that two brash new railroad
men, armed with private investments and determination to build an empire across the
Southwest clear to the Pacific, soon seized, leading to the greatest railroad war in American
history. In From the River to the Sea, bestselling author John Sedgwick recounts, in vivid and
thrilling detail, the decade-long fight between General William J. Palmer, the Civil War hero
leading the “little family” of his Rio Grande, coming down from Denver, hoping to showcase
the majesty of the Rockies, and William Barstow Strong, the hard-nosed manager of the
corporate-minded Santa Fe, venturing west from Kansas. What begins as an accidental rivalry
when the two lines cross in Colorado soon evolves into an all-out battle as each man tries to
outdo the other—claiming exclusive routes through mountains, narrow passes, and the richest
silver mines in the world; enlisting private armies to protect their land and lawyers to find
loopholes; dispatching spies to gain information; and even using the power of the press and
incurring the wrath of the God-like Robber Baron Jay Gould—to emerge victorious. By the end
of the century, one man will fade into anonymity and disgrace. The other will achieve
unparalleled success—and in the process, transform a sleepy backwater of thirty thousand
called “Los Angeles” into a booming metropolis that will forever change the United States.
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Filled with colorful characters and high drama, told at the speed of a locomotive, From the
River to the Sea is an unforgettable piece of American history—and one of the last great untold
tales of the Wild West.
'The best business book I've ever read.' Bill Gates, Wall Street Journal 'The Michael Lewis of
his day.' New York Times What do the $350 million Ford Motor Company disaster known as
the Edsel, the fast and incredible rise of Xerox, and the unbelievable scandals at General
Electric and Texas Gulf Sulphur have in common? Each is an example of how an iconic
company was defined by a particular moment of fame or notoriety. These notable and
fascinating accounts are as relevant today to understanding the intricacies of corporate life as
they were when the events happened. Stories about Wall Street are infused with drama and
adventure and reveal the machinations and volatile nature of the world of finance. John
Brooks's insightful reportage is so full of personality and critical detail that whether he is looking
at the astounding market crash of 1962, the collapse of a well-known brokerage firm, or the
bold attempt by American bankers to save the British pound, one gets the sense that history
really does repeat itself. This business classic written by longtime New Yorker contributor John
Brooks is an insightful and engaging look into corporate and financial life in America.
A headstrong girl. A stray cat. A wild boy. A man who plays with fire. Eleven-year-old Zoë
trusts no one. Her father left before she was born. At the death of her irresponsible mother,
Zoë goes to live with her uncle, former surgeon and famed metal sculptor Dr. Henry Royster.
She's sure Henry will fail her as everyone else has. Reclusive since his wife's death, Henry
takes Zoë to Sugar Hill, North Carolina, where he welds sculptures as stormy as his moods.
Zoë and Henry have much in common: brains, fiery and creative natures, and badly broken
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hearts. Zoë confronts small-town prejudice with a quick temper. She warms to Henry's odd but
devoted friends, meets a mysterious teenage boy living wild in the neighboring woods, and
works to win the trust of a feral cat while struggling to trust in anyone herself. In this ALA
Notable Children's Book and Kirkus Reviews Best Children's Book of the Year, Zoë's questing
spirit leads her to uncover the wild boy's identity, lay bare a local lie, and begin to understand
the true power of Henry's art. Then one decisive night, she and the boy risk everything in a
reckless act of heroism.
Winner of the 2009 Robert Park Book Award for best Community and Urban Sociology book!
Branding New York traces the rise of New York City as a brand and the resultant
transformation of urban politics and public life. Greenberg addresses the role of "image" in
urban history, showing who produces brands and how, and demonstrates the enormous
consequences of branding. She shows that the branding of New York was not simply a
marketing tool; rather it was a political strategy meant to legitimatize market-based solutions
over social objectives.
Build an iconic shopping experience that your customers love—and a work environment that
your employees love being a part of—using this blueprint from Trader Joe’s visionary founder,
Joe Coulombe. Infuse your organization with a distinct personality and culture that draws
customers in a way that simply competing on price cannot. Joe Coulombe founded what would
become Trader Joe’s in the late 1960s and helped shape it into the beloved, quirky food chain
it is today. Realizing early on that he could not compete and win by playing the same game his
bigger competitors were playing, he decided to build a store for educated people of somewhat
modest means. He brought in unusual products from around the world and promoted them in
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the Fearless Flyer, providing customers with background on how they were sourced and their
nutritional value. He also gave the stores a tiki theme to reinforce the exotic trader ship
concept with employees wearing Hawaiian shirts. In this way, Joe laid down a blueprint for
other business owners to follow to build their own unique shopping experience that customers
love, and a work environment that employees love being a part of. In Becoming Trader Joe,
Joe shares the lessons he learned by challenging the status quo and rethinking the way a
business operates. He shows readers of all types: How moving from a pure analytical
approach to a more creative, problem-solving approach can drive innovation. How finding an
affluent niche of passionate customers can be a better strategy than competing on price and
volume. How questioning all aspects of the way you do business leads to powerful results.
How to build a business around your values and identity.
Undine Spragg is a beautiful and ambitious, yet vain and socially dense young woman with
dreams of marrying a rich man. Hoping for a life of prominence and luxury, Undine convinces
her family to relocate to New York. The Spragg family, who have a earned their modest wealth
from shady practices, are happy to accommodate Undine’s request. When Undine meets
Ralph Marvell, an aspiring poet from a family of old New York high society, she is determined
to become his wife. After a brief courtship, she gets her wish, however, Undine soon realizes
that she is still unsatisfied. Though Ralph is a good husband—kind and doting, he does not
have the money to support her extravagant lifestyle. While his family enjoys an elevated social
status, it is mainly just reminiscent on a prior generation’s wealth; Ralph’s family does not
possess a significant amount of money. Feeling judged by her in-laws and upset that she
cannot purchase luxury items, Undine is unhappy in the marriage, feeling even worse after the
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birth of their son, Paul. Often neglectful of Paul, Undine begins an affair with an aristocrat
named Peter. As their love affair intensifies, Undine becomes set on leaving Ralph, ignoring
the possible consequences of being a divorcee in pursuit of money, sex, and social status.
With narrative twists and memorable characters, The Custom of the Country by Edith Wharton
is a fast-paced story that explores the nuances of American society. Through themes of class,
lovely prose and intricate satire, The Custom of the Country pays special attention to the social
class divides of 20th century America. While Wharton’s novel allows modern readers to gain
perspective on a specific era in America, contemporary audiences can also reflect on the ways
this class system still effects social customs today. This edition of The Custom of the Country
by Edith Wharton now features a new, eye-catching cover design and is printed in a font that is
both modern and readable. These accommodations cater to a modern audience, allowing
contemporary readers to enjoy the compelling narrative of The Custom of the Country with
ease.
This “deeply immersive novel” (The Washington Post) from the author of the award–winning
Preparation for the Next Life is an “epic coming-of-age tale filled with pain, heartache, fear,
and undying love” (The Associated Press), as a young man’s yearning to protect his dying
mother requires him to risk destroying his estranged, enigmatic, powerful father. “From its
hypnotic opening pages, we find ourselves in the sure hands of a roaming omniscient narrator,
one who knows intimately the beating hearts of its two central characters” —Andre Dubus III,
The New York Times Book Review Corey Goltz grows up in the working-class outskirts of
Boston as the only child of Gloria, whose ambitions were derailed early but who has always
given her son everything she can. Corey, restless, dreams of leaving home for a great
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adventure. Instead, when he is fifteen, the world comes crashing down upon him, when Gloria
is diagnosed with ALS and, too late, his estranged father, Leonard—a man of great charisma
but dubious moral character—reenters the picture. Determined to be his mother’s hero at any
cost, Corey begins shouldering responsibility for her expensive medical care, pushing himself
to his physical and emotional limits as her disease cruelly progresses. And as Leonard’s
influence over Corey grows, Corey must dismantle the myth of his father’s genius and confront
the evil that lurks beneath it. Gritty, visceral, and profoundly stirring, The War for Gloria tells the
story of a young man, straddling childhood and adulthood, whose yearning to protect his
mother requires him to risk destroying his father. An indelible work from a strikingly original
voice in American fiction.
NEW YORK TIMES BESTSELLER “A masterful book.” —Marc Levinson, The Washington Post
“A juicy tour of the company Bezos built.”—The New York Times Book Review From the
bestselling author of The Everything Store, an unvarnished picture of Amazon’s
unprecedented growth and its billionaire founder, Jeff Bezos, revealing the most important
business story of our time. Almost ten years ago, Bloomberg journalist Brad Stone captured
the rise of Amazon in his bestseller The Everything Store. Since then, Amazon has expanded
exponentially, inventing novel products like Alexa and disrupting countless industries, while its
workforce has quintupled in size and its valuation has soared to well over a trillion dollars. Jeff
Bezos’s empire, once housed in a garage, now spans the globe. Between services like Whole
Foods, Prime Video, and Amazon’s cloud computing unit, AWS, plus Bezos’s ownership of
The Washington Post, it’s impossible to go a day without encountering its impact. We live in a
world run, supplied, and controlled by Amazon and its iconoclast founder. In Amazon
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Unbound, Brad Stone presents a deeply reported, vividly drawn portrait of how a retail upstart
became one of the most powerful and feared entities in the global economy. Stone also probes
the evolution of Bezos himself—who started as a geeky technologist totally devoted to building
Amazon, but who transformed to become a fit, disciplined billionaire with global ambitions; who
ruled Amazon with an iron fist, even as he found his personal life splashed over the tabloids.
Definitive, timely, and revelatory, Stone has provided an unvarnished portrait of a man and
company that we couldn’t imagine modern life without.
Beginning with the absolutely critical first moments of the outbreak in China, and ending with
an epilogue on the vaccine rollout and the unprecedented events between the election of
Joseph Biden and his inauguration, Lawrence Wright's The Plague Year surges forward with
essential information--and fascinating historical parallels--examining the medical, economic,
political, and social ramifications of the COVID-19 pandemic.
"One of the great political cartoonists of our time." —David Remnick A gorgeous, hilarious, and
provocative compendium of the Pulitzer Prize-winning artist’s illustrations for The New Yorker,
The New York Times, Vanity Fair, and more. Barry Blitt’s cartoons have been lampooning
American politics and culture for decades. His iconic New Yorker covers are defining images
for our times, earning him adoration from critics and fans and piles of hate mail from everyone
else. This lavish full-color collection showcases more than a quarter century of Blitt’s work: his
wry and provocative New Yorker covers, from the Obama fist bump heard round the world, to
George W. Bush’s drowning cabinet, to the myriad (and counting) misadventures of Donald
Trump; Blitt’s long-running collaboration with Frank Rich on The New York Times op-ed page;
and his work for Vanity Fair, Time, Entertainment Weekly, and others. Blitt also shares his
Page 19/31

Get Free Business Magazine The New Yorker All Publications Read View
Online And Free
private sketchbooks, drafts, and uproarious rejected illustrations, offering readers an
illuminating view into his creative process. Featuring the author's hand-scrawled annotations
and self-deprecating witticisms, more than one hundred never-before-seen sketches and
drafts, and essays from Blitt’s collaborators and peers, including Frank Rich, Françoise Mouly,
and Steve Brodner, Blitt is a visual delight and a rollicking trip into the mind of an utterly
original artist.
Prepare to be shocked. From the man The Wall Street Journal hailed as a "Swiftean satirist"
comes the most shocking book ever written! The Borowitz Report: The Big Book of Shockers,
by award-winning fake journalist Andy Borowitz, contains page after page of "news stories" too
hot, too controversial, too -- yes, shocking -- for the mainstream press to handle. Sample the
groundbreaking reporting from the news organization whose motto is "Give us thirty minutes -we'll waste it."
In When Hollywood Had a King, the distinguished journalist Connie Bruck tells the sweeping
story of MCA and its brilliant leader, a man who transformed the entertainment industry—
businessman, politician, tactician, and visionary Lew Wasserman. The Music Corporation of
America was founded in Chicago in 1924 by Dr. Jules Stein, an ophthalmologist with a gift for
booking bands. Twelve years later, Stein moved his operations west to Beverly Hills and hired
Lew Wasserman. From his meager beginnings as a movie-theater usher in Cleveland,
Wasserman ultimately ascended to the post of president of MCA, and the company became
the most powerful force in Hollywood, regarded with a mixture of fear and awe. In his signature
black suit and black knit tie, Was-serman took Hollywood by storm. He shifted the balance of
power from the studios—which had seven-year contractual strangleholds on the stars—to the
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talent, who became profit partners. When an antitrust suit forced MCA’s evolution from talent
agency to film- and television-production company, it was Wasserman who parlayed the
control of a wide variety of entertainment and media products into a new type of Hollywood
power base. There was only Washington left to conquer, and conquer it Wasserman did,
quietly brokering alliances with Democratic and Republican administrations alike. That
Wasserman’s reach extended from the underworld to the White House only added to his
mystique. Among his friends were Teamster boss Jimmy Hoffa, mob lawyer Sidney Korshak,
and gangster Moe Dalitz—along with Presidents Johnson, Clinton, and especially Reagan, who
enjoyed a particularly close and mutually beneficial relationship with Wasserman. He was
equally intimate with Hollywood royalty, from Bette Davis and Jimmy Stewart to Steven
Spielberg, who began his career at MCA and once described Wasserman’s eyeglasses as
looking like two giant movie screens. The history of MCA is really the history of a revolution.
Lew Wasserman ushered in the Hollywood we know today. He is the link between the oldschool moguls with their ironclad studio contracts and the new industry defined by multimedia
conglomerates, power agents, multimillionaire actors, and profit sharing. In the hands of
Connie Bruck, the story of Lew Wasserman’s rise to power takes on an almost
Shakespearean scope. When Hollywood Had a King reveals the industry’s greatest untold
story: how a stealthy, enterprising power broker became, for a time, Tinseltown’s absolute
monarch.
NEW YORK TIMES BESTSELLER • A riveting, true-life legal thriller about the government’s
pursuit of billionaire hedge fund manager Steven Cohen and his employees at SAC Capital—a
revelatory look at the power and wealth of Wall Street ONE OF THE BEST BOOKS OF THE
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YEAR—The New York Times and The Economist • “An essential exposé of our times—a work
that reveals the deep rot in our financial system . . . Everyone should read this book.”—David
Grann, author of Killers of the Flower Moon Steven A. Cohen changed Wall Street. He and his
fellow pioneers of the hedge fund industry didn’t lay railroads, build factories, or invent new
technologies. Rather, they made their billions through financial speculation, by placing bets in
the market that turned out to be right more often than not. Cohen was revered as one of the
greatest traders who ever lived. But that image was shattered when his fund, SAC Capital,
became the target of a seven-year government investigation. Prosecutors labeled SAC a
“magnet for market cheaters” whose culture encouraged the relentless pursuit of “edge”—and
even “black edge,” which is inside information—and the firm was ultimately indicted and
pleaded guilty to charges related to a vast insider trading scheme. Cohen, himself, however,
was never charged. Black Edge raises urgent and troubling questions about those who sit at
the pinnacle of high finance and how they have reshaped the economy. Finalist for the New
York Public Library’s Helen Bernstein Book Award for Excellence in Journalism • Longlisted
for the Andrew Carnegie Medal for Excellence in Nonfiction and the Financial Times and
McKinsey Business Book of the Year Award
Fleeing romantic wreckage, Nick and his best friend, Barb, head to New York City to start their
own theater. They’ll have to open their hearts to succeed—on the stage and in love.
NEW YORK TIMES BESTSELLER “I come from a family forged by tragedies and bound by a
remarkable, unbreakable love,” Hunter Biden writes in this deeply moving memoir of addiction,
loss, and survival. When he was two years old, Hunter Biden was badly injured in a car
accident that killed his mother and baby sister. In 2015, he suffered the devastating loss of his
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beloved big brother, Beau, who died of brain cancer at the age of forty-six. These hardships
were compounded by the collapse of his marriage and a years-long battle with drug and
alcohol addiction. In Beautiful Things, Hunter recounts his descent into substance abuse and
his tortuous path to sobriety. The story ends with where Hunter is today—a sober married man
with a new baby, finally able to appreciate the beautiful things in life.

A biography of venture capitalist and entrepreneur Peter Thiel, the enigmatic,
controversial, and hugely influential power broker who sits at the dynamic
intersection of tech, business, and politics A New York Times Book Review
Editors' Choice “Max Chafkin’s The Contrarian is much more than a consistently
shocking biography of Peter Thiel, the most important investor in tech and a key
supporter of the Donald Trump presidency. It’s also a disturbing history of Silicon
Valley that will make you reconsider the ideological foundations of America’s
relentless engine of creative destruction.”—Brad Stone, author of The Everything
Store and Amazon Unbound Since the days of the dot-com bubble in the late
1990s, no industry has made a greater impact on the world than Silicon Valley.
And few individuals have done more to shape Silicon Valley than Peter Thiel. The
billionaire venture capitalist and entrepreneur has been a behind-the-scenes
operator influencing countless aspects of our contemporary way of life, from the
technologies we use every day to the delicate power balance between Silicon
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Valley, Wall Street, and Washington. But despite his power and the ubiquity of
his projects, no public figure is quite so mysterious. In the first major biography of
Thiel, Max Chafkin traces the trajectory of the innovator's singular life and
worldview, from his upbringing as the child of immigrant parents and years at
Stanford as a burgeoning conservative thought leader to his founding of PayPal
and Palantir, early investment in Facebook and SpaceX, and relationships with
fellow tech titans Mark Zuckerberg, Elon Musk, and Eric Schmidt. The Contrarian
illuminates the extent to which Thiel has sought to export his values to the
corridors of power beyond Silicon Valley, including funding the lawsuit that
destroyed the blog Gawker and strenuously backing far-right political candidates,
notably Donald Trump for president in 2016. Eye-opening and deeply reported,
The Contrarian is a revelatory biography of a one-of-a-kind leader and an incisive
portrait of a tech industry whose explosive growth and power is both thrilling and
fraught with controversy.
A career-spanning anthology of essays on politics and culture by the best-selling
author of The Flamethrowers includes entries discussing a Palestinian refugee
camp, an illegal Baja Peninsula motorcycle race, and the 1970s Fiat factory
wildcat strikes.
The inspirational bestseller that ignited a movement and asked us to find our
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WHY Discover the book that is captivating millions on TikTok and that served as
the basis for one of the most popular TED Talks of all time—with more than 56
million views and counting. Over a decade ago, Simon Sinek started a movement
that inspired millions to demand purpose at work, to ask what was the WHY of
their organization. Since then, millions have been touched by the power of his
ideas, and these ideas remain as relevant and timely as ever. START WITH
WHY asks (and answers) the questions: why are some people and organizations
more innovative, more influential, and more profitable than others? Why do some
command greater loyalty from customers and employees alike? Even among the
successful, why are so few able to repeat their success over and over? People
like Martin Luther King Jr., Steve Jobs, and the Wright Brothers had little in
common, but they all started with WHY. They realized that people won't truly buy
into a product, service, movement, or idea until they understand the WHY behind
it. START WITH WHY shows that the leaders who have had the greatest
influence in the world all think, act and communicate the same way—and it's the
opposite of what everyone else does. Sinek calls this powerful idea The Golden
Circle, and it provides a framework upon which organizations can be built,
movements can be led, and people can be inspired. And it all starts with WHY.
"You're in luck, Alfred," he declared. "That's the most interesting man in New
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York-one of the most interesting in the world. That's Sanford Quest." "Who's he?"
"You haven't heard of Sanford Quest?" "Never in my life." The young man whose
privilege it was to have been born and lived all his days in New York, drank half a
glassful of wine and leaned back in his chair. Words, for a few moments, were an
impossibility. "Sanford Quest," he pronounced at last, "is the greatest master in
criminology the world has ever known. He is a magician, a scientist, the Pierpont
Morgan of his profession." "Say, do you mean that he is a detective?" The New
Yorker steadied himself with an effort. Such ignorance was hard to realise-harder
still to deal with. "Yes," he said simply, "you could call him that-just in the same
way you could call Napoleon a soldier or Lincoln a statesman..."
Crises of Empire offers a comprehensive and uniquely comparative analysis of
the history of decolonization in the British, French and Dutch empires. By
comparing the processes of decolonization across three of the major modern
empires, from the aftermath of the First World War to the late 20th century, the
authors are able to analyse decolonization as a long-term process. They explore
significant changes to the international system, shifting popular attitudes to
colonialism and the economics of empire. This new edition incorporates the latest
developments in the historiography, as well as: - Increased coverage of the
Belgian and Portuguese empires - New introductions to each of the three main
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parts, offering some background and context to British, French and Dutch
decolonization - More coverage of cultural aspects of decolonization, exploring
empire 'from below' This new edition of Crises of Empire is essential reading for
all students of imperial history and decolonization. In particular, it will be
welcomed by those who are interested in taking a comparative approach, putting
the history of decolonization into a pan-European framework.
From a co-founder of Pixar Animation Studios—the Academy Award–winning
studio behind Coco, Inside Out, and Toy Story—comes an incisive book about
creativity in business and leadership for readers of Daniel Pink, Tom Peters, and
Chip and Dan Heath. NEW YORK TIMES BESTSELLER | NAMED ONE OF THE
BEST BOOKS OF THE YEAR BY The Huffington Post • Financial Times •
Success • Inc. • Library Journal Creativity, Inc. is a manual for anyone who
strives for originality and the first-ever, all-access trip into the nerve center of
Pixar Animation—into the meetings, postmortems, and “Braintrust” sessions
where some of the most successful films in history are made. It is, at heart, a
book about creativity—but it is also, as Pixar co-founder and president Ed Catmull
writes, “an expression of the ideas that I believe make the best in us possible.”
For nearly twenty years, Pixar has dominated the world of animation, producing
such beloved films as the Toy Story trilogy, Monsters, Inc., Finding Nemo, The
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Incredibles, Up, WALL-E, and Inside Out, which have gone on to set box-office
records and garner thirty Academy Awards. The joyousness of the storytelling,
the inventive plots, the emotional authenticity: In some ways, Pixar movies are an
object lesson in what creativity really is. Here, in this book, Catmull reveals the
ideals and techniques that have made Pixar so widely admired—and so profitable.
As a young man, Ed Catmull had a dream: to make the first computer-animated
movie. He nurtured that dream as a Ph.D. student at the University of Utah,
where many computer science pioneers got their start, and then forged a
partnership with George Lucas that led, indirectly, to his co-founding Pixar in
1986. Nine years later, Toy Story was released, changing animation forever. The
essential ingredient in that movie’s success—and in the thirteen movies that
followed—was the unique environment that Catmull and his colleagues built at
Pixar, based on leadership and management philosophies that protect the
creative process and defy convention, such as: • Give a good idea to a mediocre
team, and they will screw it up. But give a mediocre idea to a great team, and
they will either fix it or come up with something better. • If you don’t strive to
uncover what is unseen and understand its nature, you will be ill prepared to
lead. • It’s not the manager’s job to prevent risks. It’s the manager’s job to
make it safe for others to take them. • The cost of preventing errors is often far
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greater than the cost of fixing them. • A company’s communication structure
should not mirror its organizational structure. Everybody should be able to talk to
anybody.
This “outstanding history” of the 1911 disaster that changed the course of 20thcentury politics and labor relations “is social history at its best” (Kevin Baker, The
New York Times Book Review). New York City, 1911. As the workday was about
to end, a fire broke out in the Triangle shirtwaist factory of Greenwich Village.
Within minutes it consumed the building’s upper three stories. Firemen were
powerless to rescue those trapped inside: their ladders simply weren’t tall
enough. People on the street watched in horror as desperate workers jumped to
their deaths. Triangle is both a harrowing chronicle of the Triangle shirtwaist fire
and a vibrant portrait of an era. It follows the waves of Jewish and Italian
immigration that supplied New York City’s garment factories with cheap, mostly
female labor. It portrays the Dickensian work conditions that led to a massive
waist-worker’s strike in which an unlikely coalition of socialists, socialites, and
suffragettes took on bosses, police, and magistrates. And it shows how a public
outcry over the fire led to an unprecedented alliance between labor reformers
and Tammany Hall politicians. With a memorable cast of characters, including
J.P. Morgan’s blue-blooded activist daughter Anne, and political king maker
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Charles F. Murphy, as well as the many workers who lost their lives in the fire,
Triangle presents a dramatic account of early 20th century New York and the
events that gave rise to urban liberalism. A New York Times Book Review
Notable Book
Rework shows you a better, faster, easier way to succeed in business. Most
business books give you the same old advice: Write a business plan, study the
competition, seek investors, yadda yadda. If you're looking for a book like that,
put this one back on the shelf. Read it and you'll know why plans are actually
harmful, why you don't need outside investors, and why you're better off ignoring
the competition. The truth is, you need less than you think. You don't need to be
a workaholic. You don't need to staff up. You don't need to waste time on
paperwork or meetings. You don't even need an office. Those are all just
excuses. What you really need to do is stop talking and start working. This book
shows you the way. You'll learn how to be more productive, how to get exposure
without breaking the bank, and tons more counterintuitive ideas that will inspire
and provoke you. With its straightforward language and easy-is-better approach,
Rework is the perfect playbook for anyone who’s ever dreamed of doing it on
their own. Hardcore entrepreneurs, small-business owners, people stuck in day
jobs they hate, victims of "downsizing," and artists who don’t want to starve
Page 30/31

Get Free Business Magazine The New Yorker All Publications Read View
Online And Free
anymore will all find valuable guidance in these pages.
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